


Social Media Best Practices 

• Post regularly 

• When to post? 

• Content is key 

• Make it easy to find your page 

 

 



Know when your fans are home 



Facebook isn’t just for the fun stuff 



   Inspire 
     Illuminate 
        Amuse  

To get your content shared, it should: 



Inspiration 



Illumination 



Amuse 



Working the "social" in  
social media 

When posting messages, try to post 
messages that can start 

conversations.  



Content – it’s all about feeding 
the social media beast 

What has worked for us: 

• Monday Memory 

• Tuesday Tips 

• Wednesday Words of Wisdom 

• Friday Fotos 

 

 

 



Monday  Memory 

Monday Memory, March 4  

Lots of people rave about the cookies 
made at UNI. What's your favorite 
campus food item? 

 

received  111 comments 



Friday Fotos 

Jan. 25  

This aerial view of campus from 

 the  '70s  elicited 118 comments 

 



Rod library is a fan of Grammarly and shares their posts 



The UNI Art Dept. shares news about what former art 
students are doing now. 



The YWCA does a good job of offering fitness tips. 



Map out your content 



 
 
 
Valentines Day:  
Monday Memory: With 
Valentine's Day approaching, 
how many of you met your 
sweetheart at UNI?  104 
comments 
  
 

 

 

 



Building engagement   
photo + question = 
success  



Photos are like eye candy 

Don't use a thumbnail - take a screen 
shot (500 pixels wide).  



Thumbnail gets lost 



A screen shot gets more attention 



Cover photos  -  
keep it fresh 

 

Change at least quarterly. 



This works for Veteran’s Day & for Memorial Day 





Build an inventory of “evergreen” cover photos 



Image + call to action = engagement  



Then and Now photos are always fun 



Everyone needs a Social  
Media Policy  

You may post an initial comment, but others will post 
their thoughts and opinions, and they will not always be 
complimentary. Social media not only allows you to hear 
what people say about you, but enables you to respond. 

Listen first, speak second. 
  
 



We respect the opinions of all of our Facebook friends, even when they may run 
counter to a University position. When posting comments to the UNI Facebook 
site, we ask that you respect the opinion of others, keeping your comments civil 
and professional, and refrain from engaging in personal attacks on other persons 

posting on the site. 

 Posts that contain personal attacks or 
profanity will be removed. Posts to promote 

businesses, political candidates and other 
spam will not be allowed on the site. 



If a post or posts are 
deleted for violation of your 
policy, a screen shot should 
be taken of the offending 
post prior to deletion.  We 
maintain an archive of 
deleted posts. Just in case.  




